
 
 

COURSE	  DESCRIPTION	  (Group	  C)	  

Course	  code	   Course	  group	  	   Volume	  in	  ECTS	  
credits	  

Course	  
valid	  from	  	   Course	  valid	  to	   Reg.	  No.	  

KOM6008	   C	   6	   	  2012.06.20	   2014.06.20	   	  

	  
Course	  type	  (compulsory	  or	  optional)	   Compulsory	  
Course	  level	  (study	  cycle)	   Graduate	  
Semester	  the	  course	  is	  delivered	   Autumn	  
Study	  form	  (face-‐to-‐face	  or	  distant)	   Face-‐to-‐face	  
	  
Course	  title	  in	  Lithuanian	  
Kūrybinis	  rašymas	  internete	  

Course	  title	  in	  English	  
Creative	  Online	  Writing	  

Short	  course	  annotation	  in	  Lithuanian	  (up	  to	  500	  characters)	  
Šio	  kurso	  kontekste	  bus	  išsamiai	  analizuojamas	  žiniasklaidos,	  technologijų	  bei	  inovacijų	  vaidmuo	  komunikacijos	  
procesuose,	  dekonstruojami	  XXI	  a.	  visuomenės,	  ekonomikos,	  politikos	  ir	  demokratijos	  pokyčiai,	  lėmę	  komunikacijos	  bei	  
žiniasklaidos	  sferos	  transformacijas.	  Remiantis	  teorinėmis	  įžvalgomis	  analizuojami	  fundamentalūs	  kaitos	  procesai	  
įvairiais	  lygmenimis	  (individualiu,	  instituciniu,	  socialiniu,	  globaliu,	  kt.),	  keičiantys	  kūrybos	  procesus,	  auditorijų	  elgesį,	  
kasdieninį	  naujienų	  kūrimą	  bei	  vartojimą,	  įsitraukimą	  į	  visuomenėje	  vykstančius	  procesus.	  Didelis	  dėmesys	  skiriamas	  
kūrybiniam	  tekstų	  rašymui	  ir	  jų	  pritaikymui	  interneto	  terpei,	  taip	  pat	  daugiamodalinių	  interneto	  projektų	  kūrimui.	  

Short	  course	  annotation	  in	  English	  (up	  to	  500	  characters)	  
This	  is	  both	  theoretical	  and	  practical	  course.	  Lectures	  are	  designed	  to	  analyze	  contemporary	  trends	  in	  development	  of	  
new	   media	   and	   online	   journalism	   thus	   discussions	   focus	   on	   the	   impact	   of	   innovations	   and	   new	   technologies	   on	  
individual,	  institutional,	  societal	  and	  global	  levels.	  The	  objective	  of	  online	  writing	  seminars	  is	  to	  introduce	  students	  to	  a	  
wide	  spectrum	  of	  creative	  writing	  strategies	  applied	  online	  by	  combining	  training	  of	  traditional	  reporting	  and	  writing	  
skills	  with	  the	  best	  of	  online	  journalism.	  Additionally,	  students	  learn	  the	  specifics	  of	  media	  convergence	  and	  test	  these	  
ideas	  in	  practice	  by	  developing	  multimodal	  online	  projects.	  	  	  

Prerequisites	  for	  entering	  the	  course	  
“Communication	  in	  the	  Modernity”,	  “Communication	  and	  Media	  Philosophy”,	  “Communication	  Cultures”,	  
“Fundamentals	  in	  News	  Reporting”,	  “Audiovisual	  Journalism”.	  

Course	  aim	  
After	  completing	  this	  course	  students	  will	  be	  able	  to	  critically	  assess	  the	  fundamental	  changes	  of	  the	  modern	  societies,	  
technological	  affordances	  of	  the	  Internet	  and	  developments	  of	  new	  media	  worldwide,	  to	  apply	  this	  knowledge	  in	  
reporting	  and	  writing	  online,	  as	  well	  as	  developing	  their	  own	  multimodal	  media	  projects.	  

Links	  between	  study	  program	  outcomes,	  course	  outcomes	  and	  criteria	  of	  learning	  achievement	  evaluation	  

Study	  program	  outcomes	   Course	  outcomes	   Criteria	  of	  learning	  achievement	  
evaluation	  

To	  evaluate	  transformations	  of	  
media	  systems	  in	  the	  context	  of	  
globalization	  and	  mediatization,	  
analyzing	  the	  information	  
content,	  audiences,	  technology,	  
and	  organizations. 

Critically	  assess	  the	  technological	  
affordancies	  of	  the	  Internet	  and	  
apply	  this	  knowledge	  in	  reporting	  
and	  writing	  online.	  

Knowledge	  and	  critical	  assessment	  of	  the	  
impact	  of	  innovations	  and	  new	  technologies	  
on	  individual,	  institutional,	  societal	  and	  
global	  levels.	  
Knowledge	  and	  critical	  assessment	  of	  
contemporary	  trends	  in	  development	  of	  new	  
media	  and	  online	  journalism.	  

Discuss	  issues	  related	  to	  the	  
Internet	  media	  projects’	  
development	  (drafting	  project	  
mission	  and	  vision,	  selecting	  
audiences	  and	  finding	  ideas	  how	  
to	  communicate	  with	  them).	  

Practical	  knowledge	  and	  skills	  how	  to	  create	  
journalistic	  content	  and	  write	  online	  stories,	  
integrate	  and	  combine	  them	  with	  audiovisual	  
material	  and	  interactive	  features	  in	  real	  
online	  media	  projects.	  
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	   Critical	  assessment	  of	  different	  online	  media	  
projects	  and	  presentation	  of	  the	  ideas	  in	  the	  
poster	  presentation	  format.	  

To	  apply	  techniques	  and	  methods	  
of	  gathering,	  selecting,	  evaluating,	  
writing	  and	  editing	  news,	  while	  
using	  different	  types	  and	  sources	  
of	  information,	  given	  the	  media	  
users	  and	  different	  channels.	  

Do	  independent	  online	  research,	  
analysis	  and	  news	  presentation;	  
select	  and	  critical	  assess	  sources.	  
	  

Students	  create	  and	  publish	  online	  stories	  
that	  correspond	  to	  the	  principles	  of	  Internet	  
rhetoric,	  cross-‐media	  reporting	  and	  
multimodal	  communication.	  	  

Students	  show	  their	  skills	  of	  creative	  online	  
writing	  by	  finding	  interesting	  themes	  and	  
angles	  for	  their	  stories,	  adding	  additional	  
interactive	  features,	  contextualizing	  and	  
hypertextualizing	  online	  articles,	  etc.	  	  

To	  work	  with	  various	  information	  
sources,	  identify	  news	  values,	  do	  
interviews,	  prepare	  reports,	  
analyze,	  summarize,	  raise	  good	  
problem	  questions.	  
	  

Write	  online	  stories,	  using	  
interactive	  features,	  integrating	  
text	  and	  audiovisuals,	  publish	  
them	  online.	  	  
	  

Students	  create	  original	  commentaries,	  
stories	  and	  articles	  and	  publish	  them	  on	  their	  
online	  media	  project.	  
Students	  add	  interactive	  features	  to	  their	  
stories,	  integrate	  text	  and	  audiovisuals,	  etc.	  
	  

Create	  and	  organize	  online	  PR	  
and	  marketing	  campaigns	  using	  
social	  media	  channels	  and	  
features.	  

Students	  create	  and	  organize	  an	  online	  PR	  
and	  marketing	  campaign	  to	  promote	  their	  
online	  media	  project.	  
This	  online	  PR	  campaign	  is	  created	  using	  
social	  media	  channels	  („Facebook“,	  „Twitter“,	  
Youtube“,	  etc.)	  and	  interactive	  features	  
(comments,	  polls,	  banner-‐adds,	  slideshows,	  
etc.).	  

Initiate	  and	  coordinate	  real	  
online	  media	  projects	  
(www.m2data.wordpress.com,	  
www.ViDUje.lt,	  
www.KaunasKitaip.lt,	  
www.StudyKaunas.eu,	  etc.).	  

Students	  develop	  an	  idea	  for	  a	  multimodal	  
media	  project	  and	  start	  it	  online.	  	  

Students	  coordinate	  the	  online	  media	  project	  
by	  developing	  its	  design,	  outline,	  structure,	  
creating,	  editing	  and	  publishing	  journalistic	  
content,	  adding	  interactive	  features,	  etc.	  
	  

Integrate	  and	  combine	  
multimodal	  forms	  of	  
communication	  and	  media	  
aesthetics	  in	  different	  online	  
media	  projects.	  	  

In	  their	  online	  media	  project	  students	  
integrate	  and	  combine	  multimodal	  forms	  of	  
communication	  and	  media	  aesthetics.	  

Link	  between	  course	  outcomes	  and	  content	  	  
Course	  outcomes	   Content	  (topics)	  

Critically	  assess	  the	  technological	  affordancies	  
of	  the	  Internet	  and	  apply	  this	  knowledge	  in	  
reporting	  and	  writing	  online.	  

1.	  Technological	  transformations,	  journalism	  and	  multimodal	  
communication.	  Media	  convergence	  and	  the	  idea	  of	  cross-‐media	  
reporting.	  
2.	  Diffusion	  of	  innovations	  in	  the	  field	  of	  new	  media.	  How	  Internet	  
and	  technologies	  are	  changing	  news?	  

3.	  Online	  journalism	  and	  its	  characteristics	  in	  the	  context	  of	  
commercialization,	  concentration,	  etc.	  New	  media	  developments	  in	  
the	  Baltic	  countries.	  

Discuss	  issues	  related	  to	  the	  Internet	  media	  
projects’	  development	  (drafting	  project	  mission	  
and	  vision,	  selecting	  audiences	  and	  finding	  
ideas	  how	  to	  communicate	  with	  them).	  
	  

4.	  Quality	  of	  online	  journalism	  and	  multimodal	  communication:	  
online	  writing	  tips.	  

5.	  Young	  people	  and	  socially	  networked	  politics:	  rethinking	  the	  
individualized	  participation	  through	  new	  media.	  

6.	  Discovering	  the	  individual	  in	  contemporary	  communications:	  the	  
Baltic	  perspective.	  
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Do	  independent	  online	  research,	  analysis	  and	  
news	  presentation;	  select	  and	  critical	  assess	  
sources.	  

7.	  Creative	  online	  writing	  session:	  searching	  for	  original	  ideas,	  
selection	  of	  themes	  and	  sources.	  

Write	  online	  stories,	  using	  interactive	  features,	  
integrating	  text	  and	  audiovisuals,	  publish	  them	  
online.	  	  
	  

8.	  Internet	  rhetoric:	  the	  concept	  of	  “inverted	  information	  pyramid”	  
and	  hyper-‐textual	  reporting.	  

9.	  Globalisation	  and	  localism:	  transnational	  reporting	  online.	  

Create	  and	  organize	  online	  PR	  and	  marketing	  
campaigns	  using	  social	  media	  channels	  and	  
features.	  

10.	  Online	  news	  management:	  converging	  practices	  of	  journalism	  and	  
PR.	  

11.	  Effective	  communication	  and	  marketing	  online.	  

Initiate	  and	  coordinate	  real	  online	  media	  
projects	  (www.m2data.wordpress.com,	  
www.ViDUje.lt,	  www.KaunasKitaip.lt,	  
www.StudyKaunas.eu,	  etc.).	  

12.	  Internet	  media	  economy	  and	  online	  business	  models.	  

13.	  The	  Internet	  and	  the	  idea	  of	  online	  public	  sphere.	  Alternative	  
online	  media	  (blogs,	  social	  networks,	  etc.).	  

Integrate	  and	  combine	  multimodal	  forms	  of	  
communication	  and	  media	  aesthetics	  in	  
different	  online	  media	  projects.	  	  

14.	  Multimodal	  communication	  and	  management	  of	  online	  projects.	  

Study	  (teaching	  and	  learning)	  methods	  
Lectures;	  seminars	  and	  discussions;	  group	  work	  (development	  of	  online	  media	  projects);	  individual	  practical	  creative	  
writing	  assignments;	  interactive	  group	  and	  individual	  work	  using	  new	  (social)	  media	  channels	  and	  tools.	  

Methods	  of	  learning	  achievement	  assessment	  	  
Developing	  the	  idea	  for	  an	  online	  project:	  deciding	  on	  the	  theme,	  title,	  concept	  and	  mission,	  contents,	  target	  group(s),	  
planning	  editorial	  work	  and	  dividing	  roles;	  creating	  the	  blog	  on	  WordPress.com	  (www.m2data.wordpress.com,	  etc.),	  
developing	  the	  design,	  outline,	  structure,	  adding	  interactive	  features,	  etc.;	  creating,	  editing	  and	  publishing	  of	  the	  online	  
stories;	  drafting	  and	  implementing	  marketing	  and	  PR	  concept	  for	  the	  online	  project	  using	  social	  media	  features	  
(„Facebook“,	  „Youtube“,	  etc.);	  finalizing	  the	  online	  project,	  writing	  feedback,	  peer-‐reviewing	  online	  stories,	  etc.	  

Distribution	  of	  workload	  for	  students	  (contact	  and	  independent	  work	  hours)	  
Lectures	  –	  30	  hours,	  seminars	  –	  15	  hours,	  group	  work	  –	  25	  hours;	  individual	  written	  assignments	  –	  40	  hours,	  individual	  
student’s	  work	  (including	  preparation	  for	  the	  exam)	  –	  50	  hours.	  Total:	  160	  hours.	  

Structure	  of	  cumulative	  score	  and	  value	  of	  its	  constituent	  parts	  
Individual	  written	  work	  –	  30	  %,	  group	  work	  –	  20	  %,	  exam	  –	  50	  %	  of	  the	  final	  grade.	  

Recommended	  reference	  materials	  

No.	  
	  

Publication	  
year	  

Authors	  of	  publication	  
and	  title	  

Publishing	  
house	  

Number	  of	  copies	  in	  
University	  
library	  

Self-‐study	  
rooms	  

Other	  
libraries	  	  	  

Basic	  materials	  

1.	   2012	  
Olsson,	  T.,	  Dahlgren,	  P.	  
(eds.)	  Young	  People,	  ICTs,	  
and	  Democracy.	  

Nordicom	   1	   2	   -‐	  

2.	   2011	  

Trappel,	  J.,	  Meier,	  W.,	  
D’Haenens,	  L.,	  Steemers,	  J.	  
and	  Thomass,	  B.	  (eds.).	  
Media	  in	  Europe	  Today.	  	  

Intellect	   1	   3	   -‐	  

3.	   2009	  

Coleman,	  S.,	  Blumler,	  J.	  G.	  
The	  Internet	  and	  Democratic	  
Citizenship.	  Theory,	  Practice	  
and	  Policy.	  

Cambridge	  
University	  Press	   1	   2	   -‐	  

4.	  
2008	   enkins	  H.	  Convergence	  

Culture:	  Where	  Old	  and	  New	  
Media	  Collide	  

New	  York	  
University	  Press	   1	   3	   -‐	  

5.	   2006	   Engebretsen	  M.	  Writing	  for	   VMU	  Press	   15	   30	   10	  
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the	  Web:	  An	  Introduction	  to	  
Online	  Journalism	  

6.	  
2006	   Howard,	  P.	  New	  Media	  

Campaigns	  and	  the	  Managed	  
Citizeness.	  	  

Cambridge	  
University	  Press	   2	   2	   -‐	  

7.	  

2009	   Papacharissi	  Z.	  (ed.)	  
Journalism	  &	  Citizenship	  
(New	  Agendas	  in	  
Communication)	  	  

Routledge	   1	   2	   -‐	  

8.	  
2009	   Fenton	  N.	  (ed.)	  New	  Media,	  

Old	  News:	  Journalism	  and	  
Democracy	  in	  the	  Digital	  Age	  

Sage	  
Publications	   1	   2	   -‐	  

Supplementary	  materials	  

9.	  

2005	   Quinn,	  S.	  Convergent	  
Journalism:	  the	  
Fundamentals	  of	  Multimedia	  
Reporting	  	  

Peter	  Lang	  
Publishing	  

	  

10.	  
2004	   Boczkowski,	  P.	  Digitizing	  the	  

News:	  Innovation	  in	  Online	  
Newspapers.	  	  

The	  MIT	  Press	  

11.	  
2005	   Bruns	  A.	  Gatewatching:	  

Collaborative	  News	  
Production,.	  

Peter	  Lang	  
Publishing	  

12.	   2009	  

Davies,	  T.,	  Gangadharan,	  S.	  
P.	  (eds.).	  Online	  
Deliberation:	  Design,	  
Research,	  and	  Practice.	  

CSLI	  
Publiations	  

Course	  program	  designed	  by	  
Prof.	  Auksė	  Balčytienė	  and	  Dr.	  Aušra	  Vinciūnienė,	  Department	  of	  Public	  Communications,	  Faculty	  of	  Political	  Science	  
and	  Diplomacy	  

 


